
This toolkit was developed to provide suggestions on how to tell the positive stories behind 
diamonds to your customers. This will help to correct misperceptions consumers have 

about the industry and show the many ways Diamonds Do Good.

Welcome! 
And thank you for showing your support for the 

Diamonds Do Good® Initiative. 

1

Table of Contents

Manager & Sales Associate Training Guide

1
2
3
4
5
6
7
8
9

10

Optional Customer Information Cards & In-Case Acrylic Seal

Why Communicate the ‘Diamonds Do Good’ Message to your Customers

Where to Access Diamonds Do Good Stories

Diamonds Do Good Window & Digital Seal

How To Add the DDG Seal to your Website 

Gaining Interest and Showing Support: Pages 8-10

Sample Local Press Release 

Suggested Social Media Posts 

Who We Are 



If you have any questions about the contents of this toolkit, please contact Maddy Sulla at 
m.sulla@diamondempowerment.org 1

Who We Are
The Diamond Empowerment Fund is non-profit organization 

founded by members of the diamond industry whose mission is to 
empower youth from diamond communities through access to higher 

education. 

Our own ‘diamonds do good’ story inspired us to develop the  
Diamonds Do Good initiative with the goal of digitally showcasing the 

good works the diamond industry is doing worldwide through the 
Diamonds Do Good website and associated social media channels 

(Facebook, Twitter and Instagram). 

mailto:m.sulla@diamondempowerment.org


Why Communicate the “Diamonds Do Good”
 Messages to your Customers

Consumers will learn something new and 
positive about the diamond industry

95% of Fan respondents had a favorable 
opinion of the diamond industry after 
reading positive facts.

75% of Fan respondents are more likely to 
purchase a diamond after reading positive 
facts.

These results were reinforced by a Diamonds Do Good webite 
study

100% of non-Fan’s (those who haven’t engaged with the DDG FB page yet) 
had a favorable opinion of the diamond industry after being exposed to 
positive facts.

75% of non-Fan respondents are more likely to purchase a diamond after 
reading positive facts.
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Where to Access Diamonds Do Good Stories
Visit DIAMONDSDOGOOD.COM
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http://www.diamondsdogood.com/all-stories/


Training and getting your team behind the message is the 
absolute most important part of rolling out anything new in a 
store or multiple stores. Without support and knowledge on 

the front line, there is no use putting up signage and blasting 
to the world that your company supports this mission. When 

a guest asks about the DDG Seal, the sta� needs to know 
what it means. 

Step 1 - Show this video to your management teams, train 
them on it and gain their support. 

Step 2 - Hold store meetings to show the video to your 
teams, train them on the DDG message and gain their 

support. 

Step 3 - You are now ready to market and put out the DDG 
Seal and signage.  
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Getting Started: Pages 4-7

Manager & Sales Associate
 Training Guide 

https://www.youtube.com/watch?v=0xveleXIdtA


Diamonds Do Good Window and Digital Seal

86% of people globally believe companies 
should place at least equal emphasis on 
their social interests as on their business

 interests

The Socially 
Consicious Consumer

The Next Generation
Of Consumers

Millennials are the next 
generation of diamond consumers

75% of Facebook fans are more 
likely to purchase a diamond 

after reading positive facts

The Digital Age

Social media has allowed for the instant 
spread of information across the globe. 

If you would like a physical 
window seal sent to you 

please email 
m.sulla@diamondempowerment.org

Showcasing  your good works in store paired 
with your sta�’s passion for the cause will allow 
consumers to understand your committment to 

doing good in your industry.

In-Store Representation

Letting consumers know that you 
support the Diamonds Do Good 

Initiative will allow them their own 
sense of doing good by 

choosing your brand and/or store.

WHY THIS WILL HELP 
YOUR BUSINESS
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Sample Local Press Release 

mailto:m.sulla@diamondempowerment.org


HOW TO:
Add the DDG Seal to Your Website

Have your website’s administrator paste the 
code below into your website.

<a href="http://www.diamondsdogood.com" target="_blank"><img 
src="http://www.diamondsdogood.com/wp-
content/uploads/2016/01/wesupportdiamondsdogood.png" style=" max-width:100%;" 
alt="We Support Diamonds Do Good" /></a>
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https://www.diamondempowerment.org/our-partners/dia-
monds-do-good-supporters/
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Optional In-case Acrylic Seal & 
Customer Information Cards  

D.E.F  printer costs below. 

Quantity    250    500   1,000        2,500       5,000    

Price           $250    $375   $500     $875          $1,250        
   
Per Piece  $1.00   $0.75   $0.50    $0.35         $0.25     

Postcard

6 x 8.5 - color front + back 
 16 pt. cover 

If you would like to use D.E.F’s printer, please call or email Maddy with your order. (shipping 
billed at cost). m.sulla@diamondempowerment.org / (212) 359-4219

In-Case  Acrylic Seal 
$25 each

Postcard

mailto:m.sulla@diamondempowerment.org


Gaining Interest and Showing Support 
Pages 8-11

When your own Diamonds Do Good story is shared via our website and social 
media channels, your consumers will become aware of your good works.

Share our posts on your website and social channels for even more exposure. 

Fill out this google form, and we will work with you to 
curate your story to be put on our Diamonds Do Good 

Website.
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https://goo.gl/forms/DjbsmniX6Tip1dux2


Suggested Social Media Posts 
To help you get started posting about your stories and the Diamonds 
Do Good initiative, we have created monthly social media calendars 

complete with post copy and images.

 We encourage you to customize to your brand and incorporate your 
own stories and voice into each post. 

VISIT THIS DROPBOX LINK FOR 
MONTHLY CALENDAR CONTENT
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https://www.dropbox.com/sh/biayo2ur0ggweoj/AADbRhl1sWOSDYE_RVytzHSWa?dl=0


Sample Local Press Release

For Immediate Release          Press Contact Name
Xxxx xx, 2018                                   Phone: (xxx) xxx-xxxx
          Email: xxx@xxxxx.com

(YOUR STORE) NEWEST SUPPORTER OF 
DIAMONDS DO GOOD INITIATIVE

City, State, Date:  – YOUR STORE, a leading jeweler in YOUR CITY, STATE, 
has just announced its support of the Diamonds Do Good Initiative. 

YOUR STORE places high importance on embracing programs that have a 
strong social impact on communities, whether on the local or global level. 
The Diamonds Do Good Initiative highlights programs that positively impact 
communities where diamonds, the most precious of gems, originate and 
where the diamond and diamond jewelry industries do business. “We know 
our customers care that the companies they do business with are a force for 
positive change”, says YOUR STORE Owner, xxxxxxx. “The diamond and 
jewelry industries, including miners, manufacturers, designers, and jewelers 
like YOUR STORE, champion programs that help the communities where 
we do business.”

Visit YOUR STORE’s website xxxxx.com, and click on the green Diamonds 
Do Good seal to see the many stories behind diamonds. Stop into YOUR 
STORE to ask about YOUR STORE’s own giving, and follow the Diamonds 
Do Good pages on Facebook and Pinterest, and @DiamondsDoGood on 
Twitter and Instagram.

###
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10 diamonds do good facts

One mining giant is promoting youth 
sports in a remote area of Siberia. 
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Another miner is protecting wildlife in
Canada’s Northwest Territories
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Diamonds are over a billion years old, 
formed at the very creation of earth

Revenues from diamonds help 
support the communities where they are found 

and where the global industry does business

Diamonds helped Botswana become one
of Africa’s fastest growing economies

1 2 3

A diamond manufacturer in India 
helps mentor at-risk young girls
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Another miner is supporting small 

businesses through entrepreneurship 
in Southern Africa
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Retailers across America help Children in 
Need through their support of Jewelers 

for Children

A major retailer in China is helping 
increase maternal and children’s health 

in remote villages
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Another retailer is working with Girls 
Inc. to inspire girls to become the 

leaders of tomorrow
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